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Aurelio Vazquez Duran
RER - REYFEHT - 412

Aurelio Vézquez Duran was born in 1969 in
Mexico City. He is a graduate student from
IADE, Artistic Education Institute of Madrid,
Spain, 1990. After obtaining his degree in
interior design he founds Cidd Proyectos.
After 10 years of hard work and important
achievements he decided to evolve with a
new image for his company and in 2001 he
changed the name to Disefio In. In 2008,
motivated by the total image redesign of his
company, he decided to transform again and
add to the brand the activity that had defined
him for more than 15 years, giving birth to DIN
interiarismo.

He had received important awards such as the
National Interior Design Award in 2006 for his
project for Grupo Imagen corporate offices. In
this same contest he has been shortlisted on
two occasions in the Tourism and Commercial
categories. His projects had also been published
in important magazines such as Enlace,
ArquiTK, Ad-Hoc, Casa Viva and Ambientes,
as well as in the special sections Estilos for
the El Universal and Entremuros for Reforma
newspapers.
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Address: Paseo de las Paimas 765 Despacho 504 Limas de Chapultepec
11000, Mexica.D.F., Mexico

Tel: 452(55)52026524 +52({55)55203140

www.din.com.mx

1. As an expert in hotel design, what do you think
is the main difference between hotel design and
other interior projects?

When designing a hotel | don‘t think about my client,
| focus on my client’s client, meaning the person that
will use the hotel. When visiting the hotel, the user’s
experience must be not just pleasant, but different and
memorable. In contrast to most hotel chains, where the
rooms are always the same and easy to forget where
exactly you are, the atmosphere in the hotels | design is
created to remain engraved in the users' mind. | do not
think that when in a hotel you have to feel “at home”;
on the contrary, you have to get the feeling that you are
definitively elsewhere and the room has to give you the
sensation that it was designed especially for you. | like to
challenge people's senses, play tricks to their minds and
make them aware of the interior design around them.

2. How can local features be fused into hotel
design?

It depends on what kind of project you are looking for.
Local features are an essential ingredient in my design
as well as imported goods or traditional materials.
When | design, many things merge: my own personal
experiences, my client's culture and work philosophy,
the location of the project and its particular context,
the weather, the market, the budget, etc. Everything
counts and mixes into almost infinite results. What |
do is to always search for the perfect balance between
everything involved in the project to obtain the best
results with the programme needs always in mind; this
is the special signature of my design.

3. What usually inspires you most when designing
a hotel?

Inspiration is a muscle you have to exercise everyday.
For me inspiration is in my daily activities, not just when
| am working on a project. In order to transform into
a creative design what ever inspires you, you have to
be able to translate the impulses you are receiving into
an aesthetic language your clients and users will feel
comfortable with.

For me inspiration varies according to the source and
things related to design and culture are definitely
a trigger. | get inspired in an exhibit, by paintings,
sculptures, as well as by music, the theatre or even
when | go to the cinema with my wife and kids. | rarely
look in interior design books for inspiration; on the
contrary, | use them as the example of what | don’
t want to do, not because | don't like what | see, but
because | am a bit obsessive of being as criginal as
possible. | even do it with my own projects; | try not to
repeat anything | have done before in my new projects.
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4. Do you like fashionable elements and how to
employ them in hotel design?

I am not a big fan of fashionable elements, and if | use
them | do it in a very conservative way. As they are
“fashion” they go out with the trend that brought them
in, and in conseguence my design will be out of fashion
with it. It is very important to follow trends, but trendy
things have to be used carefully, in situations where
they can be easily replaced. | design with contemporary
and timeless concepts in mind; in this way my designs
won't be imprisoned in any fashion wave. | think interior
design, in contrast to architecture, is not static; it must
be alive and has to change little by little as time goes by.

5. Can you illustrate some details you are satisfied
with during a design process?

Behind every project there has to be thrill and passion
and it has to show in your entire work. | am very
satisfied with the whole design process as | find it very
enriching in all its stages. To have an idea, to shape it in
paper, then in plans and images, watch it while being
constructed and then finally looking at the final result
is what | wake for everyday. It is even more gratifying
when you have a great team of associates, fantastic
clients, and builders and so on. As the head of the team
you have to transmit the enthusiasm and joy to every
member on each step of the way.

6. Interior furnishings play a more and more
important role in hotel design, and what is your
perspective?

I think that success is behind the correct balance
between space and furniture. If you are not careful
you can fell into a chaotic explosion of pieces with no
sense and congruence with the rest of the project. Each
piece of furniture has to be perfectly thought to fin
within the project and its concept. People do not see
only furniture; they get the whole atmosphere and you
have to remember it as a complete thing, not just the
headboard or night table.

7. In recent years, the “green concept” has been
extensively adopted in interior design, and what
measures have you taken to realise the eco-friendly
goal in hotel design?

Since | started my design firm, 18 years ago, | have
always worked with my team trying to use the most
of local materials, reducing the energy consumption
through correct lighting and air conditioning
specification. We try to use the maost eco-friendly
materials available; however we do not affect the result
of the budget. A green project that is not aesthetically
attractive will be replaced very soon and if it becomes
too expensive in the original investment, the client will
go for cheaper alternatives. | think that the best eco-
friendly or green project is the one where common
sense is used.
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Hotel Ixtla

Designer: DIN interiorismo, Aurelio Vazquez Duran
Location: Mexico City, Mexico

Photographer: Arturo Chavez

Completion date: 2008
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Hotel Ixtla is one of the DIN interiorismo's
best hotel project. DIN interiorismo
is a company specialised in interior
architecture and design with 18 years
of experience in Mexico. This project is
the result of the correct combination
between creativity, functionality and
quality.

Located in Mexico, Hotel Ixtla takes its
name from the common word that the
locals have given to this candid town.
The name has Nahuatl origins and its
meaning is prairie, place with trees.

In the public areas — reception, restaurant
and bar, the color palette selected has a
combination of neutral colours — white
and beige with intense accents in red
This colour combination was also used
for the restaurant and bar linens. A wood
screen with geometrical figures divides
the areas adding the necessary privacy
from the entrance hall.

For the rooms a variation in the colour
palette was implemented changing the
red for a lime green. The centrepiece
of the room is the bed, framed with
a wood canopy that goes down to
the floor creating a platform. Indirect
lighting around the whole room gives
an accent to the different areas and
enhances the interior atmosphere.
Custom-made pictures hang from the
walls with big images of sensual flowers.
The organisation is supported on a team
of designers, architects, construction
professionals, graphic designers and
interior decorators to develop the best
project for the clients.

This project is a challenge and the
designers always approach it in an integral
and multidisciplinary point of view. The
designers create aesthetic and functional
spaces for the hotel's room, restaurant
and hall according to the specific needs
that each ambiance requires.
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8. What is the tendency of hotel design?

From my experience | think that hotels and big chains
are looking to stand out from their competitors not
just by the price. Design is one of the advantages
available to achieve the difference they are looking
for. Hotel design is getting more and more specialised
everyday as the market is dividing into more specific
niches. Eventually there will be hotels specially designed
for families, for elderly couples, for adult couples, for
singles, pet lovers and so on. | think that design hotels
at present target a very exclusive and limited clientele; |
want that every kind of hotel has design.

9. Behind each hotel project, there is always
a cultural spirit, and how can you interpret it
through your design?

For me the cultural spirit of a hotel is not in design but
in the people who work to make the clients stay in a
pleasant one. For me design has to be global, however
inserted into a context given through its location.
Nowadays you find a hotel in Germany done by British
architect with Italian furniture. The design result is the
merge of the clients programme and the designer’s
background and experience. The cultural spirit of the
hotel has to be as wide as possible in order to contain
what makes it happen.

10. Nowadays, plenty of boutique hotels invite
famous architects, brand designers or fashion
designers to design for them. What do you think of
this phenomenon? Can you talk something about
how it will inspire the prospective hotel design?

As | mentioned before | am working towards getting
design into every space | do. In the past years | have
seen the evolution of the design hotels phenomenon
and | think it is a very good thing for the industry. It
does not matter if the architect or designer involved in
the project is famous, it is our duty to show our clients
that we are as good as them and that their project
will receive the same benefits if it is well designed.
| see design getting into more spaces, restaurants,
offices, stores and if more spaces demand design, more
designers will have a job. | look forward to better spaces
and more projects in the benefit of those like me who
love good design.
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